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Purpose

Establish open and consistent
communication between tourism
stakeholders.

Enhance the connectivity and
wayfinding presence of heritage
sites.

Attract more people to the
heritage sites.




The State of the Art

Placemaking - promoting Hanover’s heritage
Wayfinding - coordinated & comprehensive information system

Regional Wayfinding Plan

\_/) PRIMARY GATEWAY

SECONDARY GATEWAY

PRIMARY DIRECTIONAL NODE
/ ; p, i
SECONDARY DIRECTIONAL NODE
/

7N

Ohio City Vision, Cleveland, OH



iy
R CON,

“You are what
you are seen
to be.”




Existing Conditions

Economic Impacts of Domestic Travel
Richmond Region, 2012

Expenditures $204,377,326.50 $617,078,950.19 $746,523,929.04 $418,534,029.91
Payroll $42,936,469.88 $137,334,775.84 $171,678,652.03 $77,112,060.43
Employment 2,353 6,365 7,443 4,347
State Tax Receipts $8,175,192.30 $22,410,230.68 $27,056,467.46 $16,346,391.46
Local Tax Receipts $4,107,071.05 $20,581,076.53 $22,317,990.94 $9,056,832.73

Source: U.S. Travel Association



Existing Conditions

OPEN TUESDAY- SUNDAY
LUNCH/BRUNCI1DINNER

804.537.5050




Existing Conditions




Stakeholder Input

Focus Groups

Questions

* Hanover’s cultural heritage
* Type of visitor to attract

* Feelings evoked during a
tourism experience in Hanover

e Opportunities for collaboration
among stakeholders




Stakeholder Input
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Stakeholder Input

Focus Groups
Cognitive Mapping

* |dentify important features

e Connecting routes
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“Be faithful to that which exists
nowhere but in yourself - and thus
make yourself indispensable.”

- André Gide

The Plan




Vision

The vision for Hanover is to
increase visibility of the heritage
assets and capture more visitors

by improving the quality of the
tourism experience.
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Connections: Spatial

Goal 1: Establish physical connections between

heritage sites and the region to increase the
quality of the visitor experience




Connections: Spatial

Objective 1.1:
Establish a wayfinding-focused web and digital presence focused on
navigating to and around Hanover

* Interactive map

History

Attractions

Events

Food

Lodging




Connections: Spatial

Objective 1.2:

Improve physical wayfinding elemenﬁs to support discovery of the
“hidden gems”

To
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Connections: Spatial

Wayfinding Signage
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Connections: Spatial
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Connections: Spatial
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Connections: Spatial

Placemaking: Route 301 Gateway



Connections: Spatial




Connections: Collaborative

Goal 2: Enhance the organizational capacity

and collaboration between tourism
stakeholders




Connections: Collaboration

Objective 2.1
Explore the potential for a centralized
tourism authority group

e Study

Obioctive 2.9 ( RICHMOND
jective 2.

Develop new marketing initiatives and R EG ION
partnerships for establishing a cross- i / TOURISM
promotional approach to encourage

visitor exploration
* Tourism packages
 Website & calendar

e Point of contact



onnections: Collaborati

bjective 2.3
reate strong partnershi

bjective 2.4
se data to strengthen
tourism promotion

 Volunteer team

 Stakeholder feedback

Map Key
e ol Var s

e s
® e

® Poines of Inerest

Downtown Ashland
s of Interest
D Randelph Macon Collg:
© South e S Hisric Diic
B Hauad Avcnue Hisoric it
Hanover A - Aciviy Center
3 Aol Thester

Road t0 Revolurion
Hisoric Sites
e Vigina Civl War Tl

- Washington-Rochambean

A
Significant Dates in Hanover
ober 181

Pk ey born i Seser
Novemies 1751

D Acland Tin Depo istor's vt
M s e

Beaverdam Depot

Siuated along the Vignia Central Raiad, he depor

s destoye by Union cavly aders carly i e
Wl v ikl b b v desred

and reconstructed seversl mone imes during the

The precent euctun wat b i 1965 Ovgoing

restoration i takin plac.

Church Quarter

Dot ame. Gl Qurer v b o 15435
rsidence It surives 3 the bescprservd atebellum
Tog vl it e Sl ks rponedy

e b o e duin e march o

Rabert B L prior s the
1862 Seven Days Bals
Site i open daly. ours

Hanover County
Gourthouse Complex

Polegreen Church

IRGIN

PS to increase cooperation of the public and
rivate sectors in tourism planning and development

IA B

Civil War Sites

o
iy e ik o 16 century n

e
by Viegias

G

o ey Mot St o g
catited i G sponord b e Cobol

nd e s G 1364 s nd oo be

couny. e Farich ey sl g he

famous “Parson's Causc” VAR or by visiing.

e s cidsene of frs Davies gl e

e oy bl e e oo o sdop ¥t e shoukd b “The chunch was destoged by dicated on the map by e dashed e, The scs
o historipelegreenr

by appeintment. BO4-337-5815,

Hanover Junction - Doswell
Once Kaown 35 Hanover Junction, this vilage today
i clled Dol n s oyl the ks o

Rural Plains
e o e b st
i the Shon iy fo more i
o o ol i Loy oy ot

048835 or
04-708.5887.

Hanover
|\ Juncsion

Ol e e,
e
[ At el

s
[t —
Hieey

Ko, Fredrcko
" o

e

i

Rr=p—
bt ‘wm bead
A e —

Foe

[ C T ——

T

| —

Rich
Fsdrilsburg, and Poona and Vo Com
£ e amons G ar

0,10 years e ity

e conerof e U, Armyspmmuw during he

e of Tooporomay Creek. It suvved thatacion,
e

Major sites along the trails include:

North Auna Blfckd
i 2 I et Mg 0 1804,y
150000 Uionand Confederate s ocuped
oricuion lon the Ko A Rive: Tt harcst
ging oo he it wodiy.On oy 22

sl the ara on ther march toward Cal
T sl gedwalking o “Fahe On Fmd
porsion

SR T80 Rohen E Lo sy e e
s o ppes :.m o the castwas the Doswell i b
farm wher rack i cencral Puk. BOV226-1981 or

irgnia v | Yuulﬂl Gonend o b
Desis autique shop known today
peahapenny prng o n s commn

Hanover Tavern
(1733 Home to Pusick Henry (owned by s in-ws)
when e angued the Paonis Cas in 1763 The cxising.
eucare dates 01701 i 3 majo addition n 1323,
discoverth Tver 38 an hisorc s & nstauran

P
Scotchtown

(€1720) By hares Ghiswel the house and 960 acres
were purchased by Paick Henry in 177, Fom bere

ovned and operated by APYA Presersation Virgiia

Eathe 0 e period kg
o banovervas/pa

Gaines Mill Baleied
7. 1862, the lngest bl of the
:a.m. uu Seven Days Campaign took place. That
tber E Le

f e Sevn Days Campain provied G L
i iy commander o e Ay o Norern

Open fortours
a0

Tiam-3pr

Nichele’s a Hanover Tave s open Tuesday-Sunday

Tor anch, beunch o weckends
and d

Hanover C

B Gouriouse Complex

{588 oty i
i rabront

et o Gt moves A

o e

s oo i

e e ey
o ey o s

aniques. Open (Admision

Vigins
sumbered mor dhan 15000 Yaling m.us p'vvldc

charged) Mon 10am-4:30pm
Sunday 1:30pm-+ 3. 804227350

Slash Church

weapsgon/rich
cdam Creek Batleficld

— Ok 3 65 G b . Lo e he
e s Gy o b Gk
i o Gy S0 o e ety
S Gt Roeond P gy e, | 1 v g o of s Tt hevon
i famons pa i hongh Lo smy e v i the
Dot Wt sy G e i oo he Goon s i e endone
chh b bcn e e Dol oG ot M g iy o
in .ml awuud the church prior to the May 1862 Union and c‘"',’d"’" positons. 804-220-181
‘Bautle of Hanaver Courthouse. wvnpsgor/
01d Chureh
Sycamore Tavern (s ey
- it 1 i
e e o e et e
i ot T e e s e

ug emor iy of oy nd

Geneslogy, Open Wednesd and

i
ok a5

el
“The church that g the community s name was long.
one by 1861 but justtoche cast stands Tmmancl
Charh,which was converte int 3 Union hospial
dring the Cold Harbor campig.

Enon Chure

On iy 28 864 tionad Conedents e e
oo Enon Chorch n oneofthe et ca-
ay v

i e ety B0 o
Cold Harbor Bavleficld

Union and Confedrate forcescolided st the
Harbor on May 31, 1364, Wilin

o e i i e bl 304251951
wenpegon




Connections: Collaboration

Objective 2.5
Involve youth in the development of implementation actions, such as
interpretive materials, videos, applications, and other components

e Further existing efforts

* New opportunities for youth

Hanover
County

Audio Tours



Connections: Promotional

Goal 3: Increase visibility of heritage assets by

establishing a sense of place.




Connections: Promotional

Objective 3.1
Coordinate wayfinding and tourism tools through regional branding
* |Information hubs

* Technology wayfinding tools

 Education & professional development

Map your
adventure

Where to eat

Stay with us

Learn more




Connections: Promotional




Connections: Promotional

Tourism Education

| Am Tourism Ambassador Program, Richmond Region Tourism
Online quizzes

Networking events
Presentations

Peer-to-peer mentoring

Training for the use mobile and internet technologies

Workshops for creative promotion
Certified Tourism Ambassador Program, Tourism Ambassador Institute '
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Connections: Promotional

Objective 3.3
Convey the full range of opportunities in Hanover as a complete
vacation package

* Interactive opportunities BELMONT Bu-rcggng-s

« Compliment traditional
historic tourism with
other attractions or
events

* Leverage Hanover’s
outdoor resources
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LIVING HERE

I WANT TO.

Brochures






